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Powering Salesforce with a Complete Customer View
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Salesforce puts a wealth of information at your fingertips.
With real-time snapshots of your sales and marketing
performance to annual summaries, it's no surprise that most
Salesforce customers aim to take full advantage of this

information to make strategic decisions that drive revenue.
Cloud Customer 360 for Salesforce helps you
accomplish that.

Ensure the Validity and Integrity of Your
Customer Records with Integrated Data Quality

Cloud Customer 360 for Salesforce automatically detects and corrects
erroneous and duplicated data while validating contact and address
information. These steps are also repeated at point of entry using Cloud

Customer 360's

automated search
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Consolidate Data from Multiple Systems
to Provide a Single View of Your Customer
Cloud Customer 360 for Salesforce uses fuzzy matching to automatically

consolidate your data. Prioritize data sources and key fields from multiple cloud
and on-premises systems, such as SAP, Oracle EBS, Marketo and so forth. Now
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Salesforce Multi Org Coordination

Whether inherited from M&A or deployed as a deliberate strategy, multiple
Salesforce instances (Orgs) need to be coordinated in a way that matches
your business model. With the flexibility of Customer 360 for Salesforce, you
Are you unable to can now either roll up reporting
get a global view for sales, marketing and services

of your customers info a Global Reporting Hub,
across multiple

Salesforce orgs?
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Visualize Multidimensional Hierarchies and
Perform White Space Analysis in Salesforce

With dynamic, multidimensional hierarchies, Cloud Customer 360 for
Salesforce enables each user to see the relevant customer story for their role,

regardless of the source. Now you can navigate and go beyond Salesforce .
Are your reporting
problems preventing
you from gaining a

functionality to manage the different hierarchy types and relate global accounts
with their subsidiaries rolled up to an ultimate parent. With Contact, Lead

and Opportunity objects visible across the entire account hierarchy (including

bigger picture of your

subsidiaries), global accounts
marketing can track for strategic planning?
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Go to www.informatica.com/ cloud-customer-360-salesforce to learn more.
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